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 C&M Wilkins was founded by Charlie and Maggie 
Wilkins, a husband and wife team with more than 25 
years of cabinetry, design and renovation experi-
ence. Charlie and Maggie’s sterling reputation for 
integrity and unparalleled customer service to each 
other and every client is reflected in their stylish, 
high-quality projects at affordable prices

You can count on our expert guidance and quality 
craftsmanship to remodel your kitchen, bathroom and 
basement, or to build an addition that will enhance 
your family’s lifestyle.

C&M Wilkins will create a space that is not only 
beautiful but perfectly planned for the utmost 
convenience of the cook.

Are you outgrowing your current home, 
but don’t want to move?

C&M Wilkins can design and construct additional 
spaces that will rejuvenate your current residence 
and increase your living space. We specialize in 
giving new life to older homes, enhancing their 
beauty and increasing their functionality.

C&M Wilkins pairs superior building craftsmanship with 

exquisite design to create the home of your dreams.

 w w w. c m w i l k i n s . c o m

ESP Certified Green-Friendly Cabinetry   •   Serving the North Shore and Northwest Suburbs

847-648-0606 building@cmwilkins.com
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I’m so pleased to present our first issue of  Sweet Home 
Chicago Magazine. I hope you enjoy it.

There are great plans for future issues, so stay tuned!  
We’ll be featuring local experts in home design,  
gardening, cooking and some great creative projects—  
we’ll showcase businesses in the area and give tips and 

tricks from local knowledgeable professionals.

We’ll also feature a lot of  “green” ideas and resources, which Maggie Wilkins 
begins to do in this issue. Jane Carroo shares her clutter coaching experience 
to help you get focused on how you’re storing your stuff, and how to get 
clear so you can create space for the things in your life that you’re wanting.

The article by local feng shui expert Jucimara Markoff  will help you take an 
objective look at your home, and how your personality is reflected there, and 
decorator Laura Heitz presents some great information to help you relocate 
some of  your existing items to create a room that is balanced and fresh  
using the items you already have in your home.

This is your magazine, so we’d love to hear your ideas and comments as we 
get going. The website is up with some simple information right now, and 
we’re working on the expanded final product. You’ll be able to find back  

issues of  the magazine there, sign up for home subscriptions and 
enter a chat room where you’ll find other readers sharing ideas 
and referrals.

I know we’re enjoying Spring so much this year after the 
winter we had! The flowers are a welcome site.  

One of  my tips for Spring: when you’ve cut some lilacs 
to bring inside, take a knife and pare the wood off  
the sides of  the stems, a few inches from the bot-
tom, exposing the green center. This makes them 
able to absorb a lot more water, and they stay 

fresh so much longer! Talk to you again in June!

Debbie Mackall, Editor and Publisher

Everything for the way you live in 
Chicago and the Suburbs

April, 2008

Check out our Website!
www.sweethomechicagomagazine.com

We’ll be updated and expanding in 
the coming months with local  
resources and a referral area.  
Register to receive special offers and 
coupons from our advertisers.

The next issue of  Sweet Home Chicago 
Magazine will be available June 15. 

Please write in with your ideas and comments 
to debbie@shcmagazine.com. Thanks!

©2008 Dimensions in Media, Inc. All rights reserved. Sweet Home Chicago Magazine does not 
endorse the products or services and is not responsible for any claims made in advertisements. 
We reserve the right to refuse advertising which we feel is not compatible with our intention. 
No part of this publication may be reprinted without permission from the publisher. The goal 
of Sweet Home Chicago Magazine is to create abundance in all levels for everyone who partici-
pates for the highest good of all concerned by serving as a catalyst for connection.

Welcome!

Your Home. Your Garden.
Your Lifestyle. Your Magazine.

S W E E T

Your Home. Your Garden.
Your Lifestyle. Your Magazine.

S W E E T

Editor and PublishEr

Debbie Mackall

contributing writErs

Jane Carroo
Patrick Cribben

Laura Heitz
Jucimara Markoff
Maggie Wilkins

To place an ad in Sweet Home Chicago Maga-
zine, please call Debbie at 847/738-0289, 
visit  www.sweethomechicagomagazine.
com or email debbie@shcmagazine.com for 
information and ad rates.

312-909-1255
deborah@selectredesign.com

www.selectredesign.com

I will give you the look 
you want at the budget 

you can afford.
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In this issue I’m focusing on the new 
buzz words Green or Green Friendly.  
What does green mean? 

Green building is the practice of  in-
creasing the efficiency with which 
buildings use resources— energy, 
water, and materials— while reduc-
ing building impacts on human health 
and the environment, through better 
siting, design, construction, opera-
tion, maintenance, and removal — the 
complete building life cycle. 

It is key to see if  the prod-
ucts you are planning 

to use in your proj-
ect fit within these 
areas. Not only will 

these certified prod-
ucts support our earth’s life 

and beauty, but most of  them 
don’t have the toxic levels 

that some other products 
do. I’ve found these prod-
ucts to be wonderful to 
work with, and it feels 
good to know that I’m 
not contributing to the 
toxins on the planet! 

Following are a few of  
the products I have used 

in the past that have helped 
to created a perfect balance 

between building and design.

KCMA Approved Cabinetry
I work with Fieldstone® Cabinetry, and  
it is ESP certified which stands for En-
vironmental Stewardship Program. KCMA 
is the Kitchen Cabinet Manufacturers 
Association, and in 2006, they began 
certifying cabinet manufacturers who 
proved they are using sustainable 
practices and products. After meeting 
the certification requirements in areas 
such as air quality (low-formaldehyde 
emitting composite wood), resource 
management and environmental stew-
ardship, companies are awarded the 
ESP seal to display on their products. 
It’s important to look for cabinetry 
that qualifies in these areas. The certi-
fied cabinetmakers are listed on their 
website (www.greencabinetsource.org) 
so it’s easy to find just what you are 
looking for.

Flooring
One of  the new flooring products 
that has become very popular is bam-
boo. This is a wonderful alternative to 
wood and is considered a green prod-
uct based on the growth process of  
the plant, and the ability to manufac-
ture it without a lot of  waste. 

Living in the Midwest we have to be 
aware, though, that bamboo does not 
like the extreme heat and cold fluctua-
tions of  our weather. If  not installed 
with care it will warp over time, so it’s 
important to hire a contractor that is 
experienced in installing this flooring!

Maggie Wilkins – President of  C&M Wilkins has been designing, and building since 1985. 

Her Passion is what she calls, the “Heart of  the Home”.

Maggie will explore different areas in  

the building and design industry in each  

issue. You can write in with your questions,  

or we’ll choose a timely topic.  

Email: building@cmwilkins.com  

or call 847-648-0606.

with Maggie Wilkins
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There is another product I love called 
Lyptus®. Lyptus is an eco-friendly 
hardwood hybrid, grown in the heart 
of  what was Brazil’s devastated forest 
lands.  Derived from the cross breed-
ing of  the Eucalyptus Grandis and 
the Eucalyptus Urophylla, this hybrid, 
interspersed with reintroduced indig-
enous trees, was created to preserve 
the region’s already depleted native 
ecosystem. 

Right now my most desired flooring 
(besides wood and stone) is cork. Cork 
today comes in many different colors, 
is waterproof, excellent for sound 
proofing, and most of  all is designed 
for high traffic areas like homes with 
kids and animals. It looks great all the 
time, has the look of  exterior wood 
and is very much a GREEN product. 
No cork trees are cut down, only the 
bark is peeled without destroying the 
tree, and it grows back within nine 
years, ready to be harvested again. 
Also— the cost on cork is fantastic. 
Make sure that you do seal this floor-
ing or buy the cork that is pre-sealed. 
It will last a lifetime, and a beautiful 
cork floor is good for your health as 
well as the environment.

The next area is paint
I recommend using low VOC or zero 
VOC (antimicrobial properties) paint. 
It is fantastic. After all the dust has 
settled and it is time to paint, why not 
use a non-toxic paint that won’t leave 
toxins in the air? Some paints can 

take up to a year to clear 
out. The little extra mon-
ey it costs for VOC paint 
is worth the overall expense 
when it comes to living in your home 
after the job is done. The color range 
is outstanding and will create a perfect 
look for your room. Benjamin Moore 
recently spent $150 million develop-
ing a new line of  paint, Aura, which 
is less harmful to the environment 
because it releases only one-third as 
much in volatile organic compounds 
as regular paint does, Forbes reports. 
But the company isn’t marketing the 
eco-friendly aspects because custom-
ers aren’t that interested and because 
“green” paint has an image problem. 
In the past, low VOCs meant subdued 
hues. Benjamin Moore says it has fixed 
that problem and that Aura can offer 
any of  the company’s 3,300 hues.

Another good option is Mythic paint, 
or YOLO Colorhouse. They’re non-
toxic, ultra low odor, and provide the 
durability and coverage you expect 
from a premium paint without the 
off-gassing VOCs and toxins that 
emit years after drying.

This is just a small offering of  informa-
tion for getting more green products 
in your building projects. Throughout 
the year we will be offering more ideas 
for you. Think Green has been around 
for a long time in the Pacific North 
West and is growing in awareness and 
ues in our area.

I love that we are beginning to con-
sider creating our dream homes not 
just with awareness on the beauty, 
style and price, but most of  all on the 
whole picture of  the process which 
includes our planet and home health.

Know that Green does not mean 
Brown— it means beautiful from the 
inside out!

Enjoy your home. It is the heart of  
every family, the place we celebrate 
life with food. And smile when you 
remember that you have takens the 
extra steps to protect our planet. b

Next Issue!
Maggie will be doing a special  
series of  articles taking you on a 
journey with Tom and Susan as 
they do an extensive renovation of  
their Highland Park home. Master 
bedroom, new kitchen, breakfast 
room and mudroom will all be 
recreated to fit the home’s heritage 
style. From planning, blueprints 
and permits to the final finish-
ing touches right down to the last 
doorknob, we’ll share in their ex-
perience and learn from their pro-
cess. Don’t miss it if  you ever plan 
to remodel a room yourself !

In 1999 Maggie was nominated “Woman Entrepreneur of  the Year” in Vancouver. 

In 2000 she won the Woman in Business Association award Be Your Own Boss.  

Her design experience, coupled with years of  working with Green Friendly products 

and her background as a 5-star chef  have led her clients to rely on her as an expert 

in home building. 
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Life Snapshot Ever wonder how people are able to create their lives intentionally?  
Would you like to create what you want in your life, too? 

How do you begin?
A great way to start is by taking a personal snap shot 

of your life. This is a fun exercise!

Get a piece of paper and make a list of all the 
major categories of your life. List areas such 

as personal, family, health, career, fun, etc. 
Then take a quick hit of where you are 

right now regarding each area. Do this 
by rating each area on a scale of 1-10. 
When you are done, take a step back 
and see what areas feel neglected to 
you, and which areas feel important. 
Now, prioritize by choosing just one 
area as your top priority. Congratula-
tions, you’ve just reviewed your life 

and clarified your priorities!

Now list ways that you can increase or 
incorporate that category into your life. 

Choose the ones that would be easiest 
for you to implement and do so. This is 

a quick tool that you can practice over and 
over again. Use it periodically and see how you 

are able to refocus your intentions. This is one 
great way to stay connected to yourself and on your 

path to creating a more intentional and fulfilling life.

Jane combines her past experience as an edu-

cator, corporate consultant and life coach to 

help clients gain clarity and control over their 

space, paper and time. You can write also 

her with your questions and clutter challenges 

which may be featured in an upcoming issue. 

info@cluttercoach.com

Also check out Jane’s website at  

www.cluttercoach.com.

I had a revelation while downsizing 
after my divorce. While going through 
all this stuff— partway through it just 
hit me. Why had I thought all of  this 
STUFF was so important? Long story 
short, I ended up getting rid of  about 
half  of  it, and didn’t miss a thing.

This started my journey as a clutter 
coach. The transformation that hap-
pened in my life was so profound after 
clearing out all the things I didn’t need 
or use, my entire life felt free and open 
and I was effortlessly making changes 

in other areas as well. For example, 
I had been working in the corporate 
world and studied to be a life coach, 
finally quitting my job and doing it full 
time. And I loved it!

Soon after, while happily working as 
a life coach I noticed that a lot of  the 
people that came to me for help in 
areas of  career and personal growth 
would be greatly assisted and pro-
pelled forward by clearing out their 
unused stuff  as well. I thought that 
they might have a better, tangible  

Clear Corner
with Jane Carroo

Clutter Clearing with Jane Carroo
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understanding of  the process by clear-
ing out the things in their lives that 
were no longer serving them.

Well the rest is history and now I focus 
on teaching and assisting people in the 
process of  clearing out the clutter in 
their lives. This can be anything from 
the stacks of  mail and paper around 
the home or office, clothes and things 
we think we may need “someday” and 
even people and activities that are 
draining your energy. 

Take inventory
The first step I recommend is to take 
an inventory of  everything in your 
environment. This doesn’t have to be 
a huge document! Just begin a list of  
projects that have been on your mind 
and need attention. Think about what 
is really driving you crazy right now!  

Assign time 
I find it’s helpful to assign some 
amount of  time daily/weekly/month-
ly for organizing. Schedule it into your 
calendar. When it’s time for organiz-
ing you will know exactly what project 
to work on. Even if  you only have 15 
minutes on a given day, it will get you 
closer to your goal. 15 minutes a day 
adds up over time. In a year you could 
accumulate over 90 hours of  organiz-
ing time. Just imagine what you can 
accomplish!

Of  course, the real reason for doing 
all this organizing, is so that you can 
live a simply organized life, and have 
time to do all the other things you 
want to do. 

Start now!
If  a closet is at the top of  your list, 
start by taking everything out of  that 
closet, and begin organizing it by sort-
ing into piles. All long sleeve shirts 
together, short sleeves together, pants 

together, jeans together, and so on. It’s 
much easier to go through your items 
when you have all of  them together 
at the same time. If, for example, you 
have pants in different closets around 
the house, go get those as well and put 
them in the pile you have made.

Then go to each pile, and look at each 
item. You can keep a criteria such as: 
love it, wear it sometimes, never wear, 
etc. and decide (if  you’re daring!) to 
just keep the items in the love it pile, 
and put the rest into a bag to donate. 
Come up with a criteria that works for 
you, but be a bit ruthless! Sometimes 
a maybe pile can work for a bit while 
you’re sorting. You may find all of  the 
maybes in a bag by the time you’ve fin-
ished! It’s fun once you see the space 
you’re creating.

Putting it all back
One big mistake I see a lot of  people 
making is to go out and buy a bunch 
of  “organizing stuff ” before they be-
gin. Much better to do your sorting, 
and then take a look at the closet you 
have. Think for a few minutes about 
what is working for you personally, and 
what isn’t. Just because you got a great 
organizing product doesn’t mean it is 
working for you, or the way you op-
erate. For example, some people have 

large rods for hanging clothes, when 
most of  their clothes fold and stack. 
If  this is the case, you might be bet-
ter off  with more shelves than rods. 
It’s your closet and you know how you 
like to operate. Make it work for you.

Today we are doing so many things 
with the spaces we have. The guest 
room is also the gift wrapping room, 
office, craft room and on and on. So 
we’re trying to cram all these things in 
there and it becomes confusing and 
overwhelming and we can’t function. 
Or, we have a hobby that is scattered 
all over the house, and we can’t find 
anything. By learning some techniques 
you can begin to create some order, 
which then has this great ripple effect 
on your entire life. 

You may find your thoughts are clear-
er, you have more time on your hands, 
you feel better as you’re leaving the 
house when it was that easy to get 
ready in the morning! And, coming 
home to a great, organized home can 
relieve a lot of  stress that you may not 
even know you are experiencing.

We’ll share tips and projects in up-
coming issues to help you get going if  
you’re interested in clearing out some 
space in your environment. Stay tuned 
and get started!  b

•  that the average person wastes an 
hour a day looking for things?

•  that 80% of  what we own we  
never use?

•  that getting rid of  excess clutter 
would eliminate 40% of  the house-
work in the average home?

•  that about 80% of  the clutter in 
your home is a result of  disorgani-
zation, not lack of  space?

•  that 23% of  adults say they pay bills 
late (incurring late fees) because 
they lose them?

•  that a large department store  
surveyed customers in which 31% 
reported they were more satisfied 
after clearing their closets than they 
were after sex?

•  that more than 90% of  Americans 
are planning on organizing some 
part of  their life this year?

Did you know...
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The concept of  reflections is very sig-
nificant in feng shui. Is your person-
ality reflected in your home? Or, are 
you reflecting the personality of  your 
home? The shift in the question here 
is subtle but the implications are deep. 
What kind of  message does your 
home give off  about your-
self  to yourself ? Our 
personal spaces are 
alive and we inter-
act and exchange 
information with 
them constantly

The spaces we 
live in hold pre-
cious hidden mes-
sages that can help 
us to reflect upon our 
existence and how we 
manage our thoughts, words and 
actions in the world. Our homes can 
easily tell anyone what our values are, 
as well as the highlights of  our lives. 
Many of  us feel that we are forced to 
live in a certain way— due to the cir-
cumstances— but deep within, if  we 
are willing to unveil our own subcon-
scious messages, we can find parallels 
or reflections in our current way of  
living even when it does not express 
the way we perceive ourselves. 

Our homes function as our outer 
garments. So, if  we can look at this 
sequence together, we can work with 
the idea that the soul has the body as 
it’s garment, the body has it’s clothing 
as a primary layer of  garment, then 
we have our homes as a secondary 
garment, our offices as a temporary 
garment, our cars as our movable gar-
ment, and so forth. Even when we 
don’t own a house or a car, during the 

time we are occupying these spaces, 
they will be meaningful to us and be-
come somewhat part of  our experi-
ences and consciousness. Now, please 
realize that although this is a phenom-
enal way to learn more about our in-
ner self, know that who we are is NOT 

defined by our homes or 
cars. As a matter of  fact, 

we are not defined by 
our behavior. We 
are not our emo-
tions, we are not 
even our thoughts, 
much less so our 
belongings! We are 

infinite beings hav-
ing multiple experi-

ences in various realms 
that enrich us as a whole. 

So, if  you find yourself  in con-
ditions less favorable than you would 
like it to be, you may want to at least 
try to look at that from a learning 
standpoint and to take it to next level 
towards an outcome that best fits you. 
But please do not define yourself  by 
the physicality around you. Never give 
up on self-actualizing, never give up 
on growing and learning, never give 
up on fully expressing who you really 
are, never give up on achieving your 
dreams even when the journey seems 
a little too rocky.  

Having said that, we can now take 
an objective look at our homes and 
evaluate if  and how our personalities 
are reflected in it and what we can do 
to improve our current living condi-
tions. Imagine your home as a huge 
mirrored cube where everything you 
see is a reflection of  some aspect of  
you. Is there a theme that seems to ap-

pear often in your home? Maybe you 
got yourself  into such a light way of  
living that your home feels too empty. 
Perhaps you have water motifs  every-
where, or birds, or items that come 
from a culture that is not apparently 
yours, but seems to keep showing up 
in pictures, music, or decoration. If  
you find a recurrent theme, you may 
ask yourself  these questions:

1    What does this theme really mean 
to me?

2   What aspects of  my life am I trying 
to make sense of  by surrounding 
myself  with this particular theme?

3   Do I really connect with it, or does 
it represent only a phase in my life?

4   Is this theme related to my past, 
present, or future?

Let me give you some specific ex-
amples. When I was a young teen, I 
started collecting cactus. I was living 
in Brazil and shortly my whole back 
yard had an infinite amount of  cactus 
all over the place. I had gone through 
some traumatic events at that point in 
my young life. Well, caring for cactus 
is not necessarily that easy. Yes, it sure 
takes little water (water is symbolic 
of  emotions and I was pretty unable 
to deal with the strong emotions of  
those years.) Isn’t that interesting that 
I chose such a harsh plant that is not 
even native of  that region? That was 
a theme that showed up in my life for 
just a short period of  time and it was 
a reflection of  a painful occurrence in 
my teen years. 

I have visited many homes where the 
family wants to improve their under-
standing of  each other. Yet, when I 
walk through their homes, I find signs 

Finding Yourself  
Reflected in Your HomeFENG SHUI



Sweet Home Chicago Magazine  •  April 2008  •  www.sweethomechicagomagazine.com 9

that indicate the valuing of  individual-
ity, literally as well as figuratively, such 
as a lack of  conversation areas that can 
be enjoyed by the family as a whole. 

I have also visited homes where the 
parents have a deep and sincere de-
sire to prioritize their family lives. Yet, 
I find signs that indicate that their  
careers are more important than the 
family activities. Most of  the time, we 
are not really aware of  these reflec-
tions in our personal spaces. Occa-
sionally, even a difficult phase in one’s 
life that happened years ago is still giv-
ing off  messages of  suffering through 
painful pictures on the wall and other 
reminders.

Some actions you can take
1   Bring yourself  to the present time 

by searching for recurrent themes 
in your home that are attached to 
the past

2   Seek to understand the message and 
unique meaning to you

3   Practice detachment by letting go 
of  the theme, thus creating room 
for  perhaps a more mature and  
refined expression to take place 

On the other hand, some themes can 
be inspirational. They can help us to 
achieve something we desire. As a 
young chemist and pharmacist work-
ing for an American multinational 
company in Brazil, I wished to im-
prove my English language skills.

I had the blessing of  learning English 
from the most adorable and skilled 
British teacher in town. Mr. Bentley 
(of  blessed memory) was advanced 
in age when I met him. With him I 
learned not only to speak English 
(my mother language is Portuguese), 

but I also learned to honor 
and value the wisdom of  the 
elders. He would spend hours 
sharing his stories with me. I looked 
forward to every class. He motivated 
me to study abroad to improve my 
language skills. I started researching 
programs and before I knew it, my 
whole chemical lab was filled with pic-
tures from England and its beautiful 
scenery. 

Shortly after that I found myself  in the 
south of  England. That was just the 
first of  many trips abroad that eventu-
ally led me to meet my now husband 
and to move to the US. An action you 
can take to create a new scenario for 
yourself  is to choose to use symbolic 
reflections of  your goals to inspire 
you to think, vocalize, and act towards 
achieving these goals.

These were just 
a few examples 
to illustrate how 
revealing and 
inspiring these 
discoveries can 
be. Now that you 
have imagined 
your home as a 
mirror, lets take a 
quick look at one 
of  the many sym-
bolic meanings of  
mirrors in itself. 
When we look in 
the mirror we see our 
own reflection. When we 
express love towards oth-
ers, we attract love towards us. 
The same holds truth for negative 
feelings. When we express anger  
towards a fellow being, we attract  

anger towards ourselves. 
What we see in others, either 

good or bad, reflects some as-
pects of  what we see in ourselves, 
whether we are conscious of  it or not. 
I cannot help but thinking of  a well-
known proverb: “As when looking in 
water, face reflects face, so does one’s 
heart find reflection in another’s”. 

I wish you all find in your homes your 
most refined qualities reflected as 
clearly as your mirrored image on still 
deep waters. b

For questions or more information contact 

Jucimara Markoff. Call 847-520-5952, 

email: juci@livinginalignmnet.com or visit 

her website: www.livinginalignment.com

   
   

   
   

By Jucimara Markoff

Her experience as a scientist in Brazil, combined with her knowledge and 

sense of  space and form make Jucimara a natural at the art of  Feng Shui 

and spacial alignment for the home.
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Decorating Tips

Spring is Exploding Outside—
and, it’s a great time to spruce up your nest! 

Best selling author Lauri Ward, found-
er of  the Interior Refiners Network 
(IRN), developed the Use What You 
Have philosophy in 1981. In her book, 
Use What You Have Decorating, she pres-
ents some great decorating tips.

Defining your priorities
Does the space need room for mul-
tiple functions? Do you need a space 
for the kids to play? Do you plan to 
entertain? How about TV watching? 
Do pets co-inhabit the home? How 
much storage do you need? Do you 
rent or own? 

Define the function(s) of  the room, 
as it sets the tone for all the other situ-
ations that follow. 

Comfortable conversation area
Have you ever been in one of  those 
houses where you almost have to 
shout at the others to be heard? How 
about when the couch is 15 feet away 
from the recliner?

The goal for a comfortable conversa-
tion area is to make sure that everyone 
is facing each other and that a conver-
sation can be held at a low decibel. 
Keep in mind that everyone should 
have access to a table to place a drink 
on. Who wants to sit perched on the 
end of  couch, holding hot tea, with 
nowhere to set it down?

Take a look at your furniture place-
ment— are the items so far apart that 
it encourages foot traffic? Thoughtful 
arrangement of  the furniture encour-
ages conversation and intimacy. The 
best arrangement is the couch on the 
longest wall, with the loveseat and a 
pair of  chairs opposite each other, so 
that you have a U-shape.

Furniture Placement
Have a friend come into your home 
to give you a fresh perspective. Of-
ten, we are so accustomed to our sur-
roundings that we don’t see the pos-
sibilities.

Are you pushing all of  your furni-
ture up against the walls? If  so, join 
the crowd! It’s one of  the most com-
mon decorating mistakes. But you can 
break free of  the habit. When you 
look at your rooms, think about how 
you can give easy access to the din-
ing room table, the living room couch, 
etc. Never place furniture in front of  
a doorway; it restricts flow and is un-
sightly. In some cases it’s fine to angle 
the furniture. In fact, it can really add 
interest to a room. Just make sure your 
furniture looks good from all angles. 

A room that is balanced
Take a look around your living room. 
Is all of  the “heavy” furniture on one 
side? That’s easy to do, what with 
media centers, couches, upholstered 
chairs, etc. It’s important to create vi-

Notice how beautifully the above living room 

feels balanced and bright

If  you aren’t feeling so loving about your  

familiar space, see if  perhaps some of  these 

ideas can help you create a new room for 

yourself  using the items you already have! 

Once you’ve fixed any decorating mistakes, 

you’ll be sure to fall in love all over again, 

and be ready to enjoy the new season in your 

new space! 

and some mistakes to avoid!
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sual balance in all your rooms. When 
all the “weight” is at one end or one 
side of  the room, you’ll know instinc-
tively that something isn’t right.

To create balance, your furniture 
doesn’t have to “color match” but 
they should “weight match”: two tall 
pieces at either end of  a room, two 
larger chairs across from a couch, etc. 
Study the dimensions of  each signifi-
cant piece to see how they relate to 
the other pieces in a room.

Furniture of different heights
Do you have a 12 foot armoire next 
to a three foot table next to an eight 
foot armoire? Is there a very large art-
work next to tiny collectibles? Does 
this disparate mix of  furniture and  
accessories look good to you? A mix 
of  pieces that are vastly different cre-
ates visual chaos— your eye doesn’t 
know where to focus! Keep balance 
in mind when placing your furniture, 
artwork and accessories around the 
room. If  you have an oversize ar-
moire try to balance it with another 
large piece on the opposite wall— di-
agonally. They will relate visually to 
one another. 

A room with a cohesive look
One floor lamp, one side table, one 
floral painting. It’s a nice start, but 
what is missing is the other half  of  the 
equation. In decorating, sometimes 
pairs can add balance— two bookcas-
es, two table lamps, two related prints 
for the wall. If  the lamp bases don’t 
match, but are the same size you can 
buy the same lampshade for both. If  
the bookcases are different colors, but 
the same size, paint or stain them the 
same color, to give a cohesive feel. 

A room’s focal point
Is your fireplace blocked by a kids’ toy 

chest? Is there a media center in front 
of  a window, blocking a lovely view 
of  the park? 

Your focal point can be a significant 
piece of  furniture, the view onto a 
tree filled backyard, or perhaps an ar-
chitectural element, such as a fireplace. 
In a room with several functions, such 
as a dining-living area, both areas will 
need their own focal point. 

Decide what it is and play it up! Balance 
the obvious focal point with addition-
al accessories or artwork to create a 
greater sense of  importance. When 
the focal point becomes the center of  
attraction the entire room feels right. 

Use of artwork
Do you know someone who has a 
tiny landscape hanging two feet above 
a very large sofa? It looks odd, almost 
lost. Proportion and balance are the 
keys to using artwork. According to 
Lauri Ward, “hold your art where you 
think it should be, and then lower it 
three inches.” This tip works like a 
charm— every time!

Also, give your artwork room to 
breathe… some white space is good. 
And, don’t think you need to fill every 
wall with something. Keep the finishes 
the same; frames don’t need to match, 
but choose all metallic, all wood, or the 
same color – it’s a unifying element.

Effective use of accessories
Honor your belongings with a  
judicious use of  restraint. Too many 
knick-knacks in a room can make it 
feel like a store or a garage sale. It’s 
never a good idea to cover every sur-
face with things. Instead, rotate your 
collections. Try changing out your 
accessories every three months, or  
in the spring and fall, to give your 

rooms a new look— without spend-
ing any money.

If  you have three of  a kind, you have 
the start of  a collection. Keep com-
mon items together— tea cups, silver 
boxes, or, like my husband, gargoyles. 
Group your collection on a round 
table, with varying heights, tallest in 
the back. The collective items will add 
impact and give importance to your 
cherished collection! 

Using lighting Incorrectly
Sitting in a living room with only a harsh 
overhead fixture is uncomfortable. A 
variety of  light sources gives dimension 
and brings warmth into a room.

Remember the lighting mantra: gen-
eral, task, and accent. General is for 
broad illumination, usually from an 
overhead light. Task is for a specific 
function, such as reading or computer 
work. Accent is used for highlighting 
collections, artwork, and plants. 

The right mixture of  light sources adds depth 
and brings a room alive. Compact fluores-
cent light bulbs (CFLs) have been im-
proved in recent years, and duplicate 
the softer, warmer tones we’re used 
to from the old incandescent bulbs. 
They are more energy efficient and 
last much longer.

I think you’ll find that using some 
of  these tips around your home will 
freshen things up and give you the 
feeling of  a redecorated space with 
little investment! b 

Laura Heitz is a Certified Interior Re-

finer and the owner of  Right Now Rede-

sign, Inc. She transforms homes in hours,  

using your belongings. She can be reached  

at 773-972-6548 or visit her website at 

www.rightnowredesign.com. 

presented by Laura Heitz
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As seen on NBC & CBS News!  Organization and Transition Coach will 
organize your home by simplesizing you and your stuff. Call 847.776.8717 
or email jane@cluttercoach.com.

Know anyone interested in: Improving skin /Looking younger? Hand held 
device using Galvanic technology gives amazing spa results at a fraction of 
the cost in 10 minutes or less.  Visit www.spabeautyathome.com   
Call 708-837-2822  Fantastic business opportunity as well. 

Designer, Intuituve Collaboration for Home Interiors Color • Space • 
Materials • Furnishings. Design and implementation offerings. Julie@verve. 
847-772-6058

I Buy Houses- CA$H Any price, area, condition. 847-348-0205

Healthy Dining Chicago- Promoting good health through conscious eat-
ing.  HDC is an all-volunteer produced community newsletter launched in 
2003 to get the message out about the benefits of conscious eating and 
the growing resources availablee in the greater Chicago area. Subscribe 
now! healthydining@aol.com

Executive Level Income without the hassle. Don’t believe it... Don’t call. 
773-930-3037  Not MLM...No Travel

Classified AdsProfessional Directory
Schools and Classes
KUMON Math & Reading Center, Maureen Lilleeng  . . . . . . 815-344-3202 
McHenry. Individualized approach that helps children  
develop a solid command of math and reading skills

Monart Drawing Studio, Ellen Sharpe  . . . . . . . . . . . . . . . . . 847-788-9323

Banquets and Party Locations
LIfescapes at Montefiori, sales@montefiori.com . . . . . . . . . 630-257-7440 
Beautiful gardens, waterfalls and rustic elegance for your  
next party, wedding or gathering. Also serving Sunday  
brunches and garden lunches in our magnificent tented pavilion.  
www.montefiori.com

Carpentry and Building
C & M Wilkins, Maggie and Charlie Wilkins . . . . . . . . . . . . . 847-648-6060 
Specializing in kitchen and bathroom renovation

Coffee Shops & Restaurants
Honey Hill Coffee Company, Wauconda  . . . . . . . . . . . . . . . 847-487-8484

Lake Side Cafe, Mona Buechler, www.Lake-Side-Cafe.com . 773-262-9503 
Vegetarian, vegan, organic food restaurant, Rogers Park area.

Finances
Get Control of Your Finances! Margie  . . . . . . . . . . . . . . . . . 847-991-1838 
We can track & pay bills, set up budget, reduce debt.  
Call your personal Daily Money Manager TODAY!

Interior Design
Lauren Seaman Enslin Design, enslindesign@aol.com . . . . 312-944-1999

Select ReDesign, Deborah Oberschelp  . . . . . . . . . . . . . . . . 847-966-0121

Right Now Redesign, Laura Heitz, transform your home! . . 773-972-6548

Organization and Feng Shui
Clutter Coach Company, jane@cluttercoach.com. . . . . . . . . 847-776-8717 
Professional Organizer and Life Coach

Jucimara Markoff, Feng Shui, Space Clearing, Classes . . . . 847-520-5952

Painting
Midwest Painting, John Kwiatkowski . . . . . . . . . . . . . . . . . . 847-637-6076

Pet Services
Animal Communicator, Carol Schultz  . . . . . . . . . . . . . . . . . 815-254-8325 
Interactive conversations with your pets.  Teleclasses and on-site courses 
through Animal Spirit Healing & Education Network˙ include:  Animal 
Communication, Shamanic Animal Healing, Pet Loss, Animal Reiki, Flower 
Essences, Aromatherapy, EFT, Crystal Healing, Tellington TTouch, Animal 
Nutrition, Marketing & Business Development.  www.animalspiritnetwork.
com, Private consultations www.carolschultz.com

Companion Animal Holistic Medicine, Dr. Susan Fife . . . . . 847-757-6654 
Veterinary Chiropractic, Acupuncture, Homeopathy

Holistic Veterinary Care, Dogs-Cats-Horses & More . . . www.wholevet.net 
Debra J. Rykoff, dvm 847-381-8458, John J. Hanover, dvm . . 847-997-4401 

Shops
The Present Moment, Sue Opeka . . . . . . . . . . . . . . . . . . . . . 847-367-1581

Healthy Green Goods, www.healthygreengoods.com . . . . . 847-864-9098

Wellness
Core Wellness International/Nikken, Sharon Weinstein . . . .847.550.8474 
Creating wellness environments at home and at work!

Pure In*Form, Pilates Studio, Patty Sprenger . . . . . . . . . . . 847-752-6550 
Pilates Studio and Much More! Grayslake

Place your directory listing here! 
Contact debbie@shcmagazine.com or 847-738-0289  
for prices and information.

Sweet Home Chicago
march-april 2008
New size 3.625 x 4.8

C
o

lo
r

T
h

a
t

S
a
y

s
“

W
O

W
!”

702 Main Street • Evanston, IL 60202 • 847-864-9098
Monday through Saturday 10 - 5 •Thursday 10 - 7

www.HealthyGreenGoods.com

Don’t Settle for Less!

Painting This Spring?
Do Mother Earth &

Yourself a Favor with

YOLO
Colorhouse

• Zero-VOC Premium Paint
• Interior & Exterior
• Superior Scrubability
• Fabulous Colors

Bring this ad in and receive

10% Off
All YOLO Paints!

Toxin-free, eco-friendly products for everyday living!SM

Healthy
Green
Goods

“ I was asked what I thought about the recession. 
I thought about it and decided not to take part.”

–Sam Walton
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Bonded and Insured.

What’s in the Coffee Menu?
Espresso A small but potent coffee 
served black, in a small demitasse cup 
or glass. Characterized by an intense 
flavor and aroma. The perfect espres-
so can only be created by forcing water 
at 9 bar pressure and 190 °F through 
a tightly compact wad of  8 grams  
of  freshly ground coffee beans,  
producing 1.7 fluid oz. of  coffee in 
exactly 22 seconds. Such precision is 
crucial for what is the base of  most 
specialty coffees.

Espresso con Panna Short, strong 
and sweet. Full bodied Espresso with 
real whipped cream served in a demi-
tasse cup or glass.

Macchiato A small strong coffee with 
a delicate first impression created by 
placing a small amount of  foamed 
milk on top of  the crema. Served in a 
demitasse cup or glass.

Mocha A delicious medley of  pure 
Espresso and real chocolate filled 
with steamed milk and crowned with 
a swirl of  whipped cream. Completed 
with a garnish of  sweet chocolate or 
chocolate shavings. A rich and indul-
gent chocolate experience, served in a 
tall straight glass or cup.

Ristretto An extra strong variation of  
the Espresso, using the same amount 
of  coffee but half  the quantity of  
water. Typically served in a demitasse 
cup or glass. Not to be confused with 
a double Espresso.

Cafe Americano A velvety smooth 
coffee, brewed fresh from the bean 
which results in a thick moussy head 

called a crema. The crema is sometimes  
mistaken for cream, but is actually 
an indication of  the freshness of   
the coffee bean. It’s delicious with 
or without cream and served in a  
conventional coffee cup.

Cafe Latte A long refreshing coffee, 
usually served in a tall glass. The fresh 
espresso and steamed milk should al-
ways be topped with a small amount 
of  frothy milk, to seal in the warmth.

Cappuccino A decadent combination 
of  strong Espresso smoothed out 
with equal quantities of  steamed milk 
and foamed milk, creating a luxurious 
cap that can be garnished with either 
chocolate or cinnamon powder. Usu-
ally presented in a large classic cup.

with Patrick Cribben

Make sure that your equipment  
is thoroughly cleaned. Leftover 
residue, oils and grounds will leave 
strange flavors in your brew.

Buy and start with fresh quality 
beans. Use fresh clear water to 
prepare the coffee. 

Always grind your coffee immedi-
ately before brewing. This will give 
a fresh taste. Make sure that the 
grind of the coffee matches your 
method and tastes. 

Use the right amount of coffee. A 
good rule of thumb is 2 T for each 
6 oz. cup of coffee.

Warm your cup before pouring the 
coffee in; this keeps the coffee hot 
longer.

Before serving, stir the coffee. 
Heavier oils and inconsistent  
extraction will cause differences in 
the consistency of the coffee.

If you are making more than you 
intend to drink, store the coffee in a 
quality thermos. Leaving the brew 
in the coffee warmer will slowly  
destroy its flavor. 

After going through all of this 
work, take the time to appreciate 
the fruits of your labors. Enjoy! 

Brewing a perfect cup of coffee

Patrick Cribben owns and runs the Honey 

Hill Coffee Company, a great little coffee 

shop in downtown Wauconda.

Patrick has been the chef  at a Galena 

B&B, caterer, and master baker. We’ll 

be fortunate to share some of  his tips and 

tricks in upcoming articles. From reci-

pes to special stores in our area, he’ll be 

sharing ideas and information on gour-

met items and great buys in the area for   

everyday treats, your parties, and special  

occasions. 



Discover the Magic of Montefiori
You’ll bring your special event to life in one of our unique settings. 

Imagine your wedding photos capturing you and your loved ones 

beneath a magnificent waterfall or in one of the breathtaking flower 

gardens. Your guests will dine on the finest cuisine in a romantic  

location that is unmatched in the Chicago area. 

Check out our website, and better yet, come out and see for yourself. 

w w w . m o n t e F I o r I . c o m

11250 S Archer  •  Lemont, IL  •  630-257-6576

Also:  Sunday Brunches  •  Garden Luncheons  •  Concerts
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Welcome to
Sweet Home Chicago Magazine!

Watch for our new website!
Our goal is to create a new community of folks interested fixing up their homes, yards and lives in the 
Chicago area and suburbs. We’ll have articles on everything from decorating and remodeling to 
gardening, creative projects and recipes.

We’ll feature local experts, and they will offer tips and useful information that we’re sure you’ll enjoy and 
want to keep for reference. 

Our website will be filling up with information from the current issues, as well as a chat area where you 
can communicate with each other and share referrals, challenges and tips.

www.sweethomechicagomagazine.com  •  your home  •  your garden  •  your lifestyle  •  your magazine

Patricia Sprenger, 
Certified Pilates Instructor

Belly Dancing • Lymphatic Drainage • Pilates
MORE!

847-752-6550
www.pureinform.com

Grayslake



Sweet Home Chicago Magazine  •  April 2008  •  www.sweethomechicagomagazine.com 15

Fun for Everyone

Special Ladies Nite Out
Children and Adult Classes

Accepting and Nurturing Environment

Love the Space You’re In

Place it Right — Enhance Your Life

www.livinginalignment.com  •  847-520-5952

Feng Shui Consultations
with Jucimara Markoff

Homes  •  Businesses

Serving Homeowners, Architects, Designers,
Builders, & Real Estate Agents in the Chicago Area

847-487-8484

107 S. Main Street • Wauconda

Come in for great coffee, a variety 
of espresso drinks, an assortment 

of hot and cold teas and 
delightful baked goods.

Owner Patrick Cribben will be on hand 
to prepare made-to-order drinks 

Monday through Saturday. 

It’s hard choosing from the selection of 
sweets such as buttery, flaky scones, 

cinnamon crunch cake, pistachio cake, 
pumpkin squares, chunky apple muffins, 

a decadent chocolate cake covered in 
ganache and other treats baked daily.

Coffee  •  Tea
Homemade Baked Goods



Adjacent to Lakeside Cafe      www.lake-side-cafe.com
Vegetarian, Vegan, Organic Restaurant

Adjacent to Lakeside Cafe      www.lake-side-cafe.com

Inner Path Towards Joy with Bhashkar Perinchery 

5-day Meditation Retreat
May 20-25
at Camp Ronora, Michigan

also Chicago Event Series
Talk  May 17   
Workshop  May 18   
Meditation Night  May 19

visit  www.Lifesurfing.org or call 773-262-1468
Inner Metamorphosis University, Chicago, Rogers Park 
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